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UHAekC RSBI B MioA€@ BHOBb OGHOBUA UCTOPUHECKUU MAOKCUMYM,
OTPAXAS 3AMETHOE YCKOPEHUE POCTA A€AOBOM aKTUBHOCTHU MCI

AnHamuka uHaekca RSBI v BBl PP
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Bce KOMMOHEHTblI OKA3AAUCH B 30HE POCTQ; BCE - 3AMETHO
BbiLLE, Y€M FrOAOM paHee

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne roa K roay

= Bnepsble ¢ 2021 roAQ BCE KAIOYEBbIE pocT
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KomnoHeHTa lNpoAaXKHM BEPHYAACH B 30HY POCTA:
BOCCTOHOBAEHMUE 30 CYHET YAYHLUEHUSA CUTYALUUU CO CObITOM

= KOMMOHEHTA [TPOACXKM B MIOAE AOCTUIAO MAKCMMYMA 30 4 road, Brnepsble ¢ 2021 roAd yKA3aB HA
pacLumperme cobita MCI

* [IpU COXPAHEHMM AOAM COOBLLMBLUMX OO YBEAMYEHMU BbIPYYKM, HETBEPTbIM MECSL, MOAPSA CHUXKAETCH
MPOLLEHT TEX, KTO YKA3bIBAET HA CMNAA MPOACX, - A0 31%, MUHMMYMA C 2018 road

= BMecCTe C yAyYLLEHMEM DAKTMHECKMX MPOACK MOBbLILLUATCA OXMAOHUA: 34% MCIT pACCYUTLIBAKOT HA
AQABHENLLIMM POCT COLITA — MOKCUMOABHbIM MOKA3ATEAb C HOYOAQ NMAHAEMUU

RSBI Mpoaaxu Aoass MCB, OTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
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KaApbl: TOABEM AO PEKOPAHBIX YPOBHEMN, HO 30 CHET
3ABbILLUEHHbIX OXXUMAQHUM

= KOAPOBAS KOMMOHEHTA OOHOBUAG MUCTOPUHECKMKM MOAKCUMYM  OACroAdpa PE3KOMY  MOBbILLIEHMIO
OMNTUMMIMA MPEANPUHUMATEAEN MO HAMMY: 36% MCIT OXMAQIOT PACLUMPEHUE LLUTATA — 3TO MAKCUMMYM 3a
BCE BPpEMA HODAIOAEHMM

* HO OAKTMYECKAS CUTYALMS C MEPCOHAAOM OCTAETCH CAOXKHOM, OTPAXKAT KAAPOBbIM Aedounumt B MCI1: 20%
KOMMAHUM MPUXOAMAOCH COKPALLLATb LLUTAT (YBEAMYEHME AO YPOBHEM OKTIOPLCKOro nmka 2022)

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-IOIOTCH CbOKTl/I‘-IeCKI/Ie N OKMAQEMbIE M3MEHEHMA I'IOKC13OTe/\$|)
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KomnoHeHTa KpeAuTbl ocTaAaCcbh B6AU3U MIOHBCKOIO PEKOPAJ:
YAOBAETBOPEHHbIM CMPOC - HO MAKCUMYME € Ha4yaAaa CBO

= B MIOAE KOMMOHEHTA YYTb CHM3UAOACH, HO OCTAOAQCH B 30HE YBEPEHHOIO POCTA, YKA3bIBAS HA OMTUMAAbHbIE
YCAOBMA KPEAUTOBAHUA AAT MCIT

= AOAS MPEANPUHUMATEAEN, UMEIOLLIMX KPEAMTBI U MOAYYMBLUMX 30MMBbI, BBIDOCAQ AO 31%, MOKCMMYMA C
doeBpaas 2022 road

RSBI KpeauThbi AOAS YAOBAETBOPEHHOIO CNpocaA:
NOAYYMBLUME U YK€ UMEeloLLLUe KPeAUT

B [JOAYYUAM KPEAMT B OTYETHOM MEPUOAE B YKE ECTb KPEAUT
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AoCTYNHOCTb C(PMHAHCUPOBAHUA OCTAAACH KOMDOPTHOMU

» [ToTpeOHOCTb BU3HECO B KPEAMTOBAHMM BbIPOCAQ: C 31% A0 38% B MIOAE MOBLICMAOCH AOAS TEX, KTO
YXKE MMEET 30EMHbIE CPEACTBA MAM MOACBAOA 3A5SBKY HA UX MOAYYEHME

» C PEKOPAHO HM3KUX 27% AO 35% YBEAMYMAOCH AOAS OTKA30B, OAHAKO 3TOT MOKA3ATEAb MO-MPEXHEMY
Y MUMHUMYMOB 30 BCE BPEMS HABAIOAEHMMN

OTtHoweHne MCB Kk AOCTYNMHOCTU KPEeAUTOB AOAS OTKA30B HA 3ASBKU NO KPEAUTAM K YUCAY UX
30 nocAeaAHUe 3 mecsaua MNOAQBLUUNX

—0— AOAS OTKA30B K MOACQBOBLLIMAM 305BKY HO KDEAUT

B [TOAY4MAM KDEAMT B B He 0AOBPMAM B OTYETHOM
OTHETHOM MEPUMOAE nepuoae

Y>Xe eCTb KpeaAnT

55%

B He NbITAAUCH MOAYHMITb, T.K.
29% 31% HET YBEPEHHOCTH B
OAOBPEHUM KPEAMTA
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UHBECTULLMU: KOMMNOHEHTA NOBbICUAACH AO UCTOPUYECKOTrO
MaKCUMyMda

= KOMNOHEHTA UHBECTULIMM OOHOBMAQ MMKOBbLIM MOKA3ATEAb, YKA3bIBAS HO CYLLECTBEHHOE MOBbILLIEHME
MHBECTULMOHHOM OKTUBHOCTM MCI
* HOPALLMBOAM BAOXKEHMS B OM3HEC 24% NPEANPUHUMATEAEN — MMKOBbLIM YPOBEHbL C HOADPS 2022 road

= KOMMAHUM NPOSBAMMOT O0AbLLE ONTUMM3MA: 31% (+6 N.M. M/M) OMPOLLEHHbBIX HOMEPEHbI PACLLUMPATL
OU3HEC B DAMXKAMLLEE BPEMS — DTO MCTOPUHECKMIM MOAKCUMYM

RSBl MHBecTHLMH Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALL,EHWE UHBECTULLUM
(OTMEYAIOTCH PAKTUHECKME N OXKMACEMbBIE U3MEHEHMSA MOKA3ATEAS)
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RSBl Bcex pasmepoB GM3HECa BbIPOCAMU; ONepeXxaloLLuu NOABEM
Y MOAABIX NPeANpPUATUU

= YeTBepPTblt MECHL, MNMOAPSA BCE MHAEKCHI pasmepoB MCIT YAEPXMBAIOTCA B 30HE YBEPEHHOTO POCTA
AEAOBOM OKTUBHOCTU

" 3HAQYUTEABHO BbILLIE OCTAAbHbIX MHAEKC MAAOTO BU3HECO, AOCTUITHYBLLIMM MCTOPMYECKOIrO NUKA OAAroAaps
30METHO Boaee DAQTronNpPUITHOM CUTYALMKM CO COBITOM U AOCTYMHOCTbIO OUHAHCUPOBAHMS

= AEAOBAS QAKTMBHOCTb MUKPOOM3IHECO pPACTET DOAEE CAEPXAHHO M3-30 COXPAHSAIOLLLEMCS CAQDOCTU
CcObITa, XOTa RSBl cErmeHTa 1 NoOAHIACH HO PEKOPAHBIE YPOBHM 30 BCE BPEMSI HADAIOAEHMMN

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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B cdhepe yCAYr U TOProBas — PeKOpPAHbIN POCT AKTUBHOCTHU

= B moae umHaekCbl RSBl TOproan um cdoepbl YCAYr 30METHO MOBbICMAMCbH, OOHOBMB MCTOPUYECKME
MOKCUMYMbI. APOMBEPOM POCTA AEAOBOM OKTMBHOCTM B TOPFOBAE CTAAO 30METHOE [MOBbILLIEHUE
OXUAQHUM, B MEHbLUEN CTEMNEHU - AOCTYNMHOCTU OUHAHCUPOBAHMS, OTPOXKAKOLLME  YAYHLLEHME
3KOHOMMYECKOM CUTYALLMM

= [TOKO3OTEAD AEAOBOWM OKTMBHOCTM B NMOEOM3BOACTBE HEMHOIO OTKATHMACA OT MIOHBCKOIO TIKMKA WM3-30
YXYALLEHMS JOAKTUHECKOTO HAMMA U CHUXKXEHMA AOCTYMHOCTM KPEAMTOB, HO OCTOACS BOAM3U PEKOPAHbBIX
Y OBHEM
AMHAMUKA MHAEKCA RSBl no BUAOM A€ATEABHOCTHU
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Yepes 1,5 roaa nocae Ha4yaaa CBO u cankumun MCI1 oueHuBaloT

cnpocC OooAee NO3UTUBHO, YEM NMOCAE NAHAEMUU

ECAM CPABHUTb TEKYLLMW YPOBEHb CMPOCA HA NPOAYKLMUIO UAU YCAYTU Baluen KoMmnaHum ¢
TeM, KOTOPbIU ObIA AO HaYAAQ NnaHAeMun / CBO, TO OTAMHAIOTCS AU OHU?

18%
Cnpoc BbiLLE 1%
52%
CnpocC HO TOM Xe YPOBHE 45%,
31%
Cnpoc Hmxe 45%
0% 20% 40% 60%

UIoA.23 man.21

= POCT Cnpoca NpoOUCXOAMUT B OCHOBHOM B MPOM3BOACTBE U Y CETMEHTA MAAOTO Oum3Heca

= ToanbkO 31% MCIT COOBLLMAM O MAAEHMM CObITA, MO CPABHEHMIO nepuoaom A0 CBO:

OUKCHPYIOT MPEUMYLLIECTBEHHO CPEAHME NPEANPUITUS

NcTodHMK: MCB AHOAMUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research

coKkpdLieHmne



Cpeau npobAaem co cObITOM BO3POCAO 3HAYEHUE POCTA
30KYMNOYHbIX LLEH U CAOXKHOCTEU C AOTUCTUKOU

C KaKkumu NnpobAeMaMn AU CAOXKHOCTAMU NpU cObiTe
CTAAKMBAAAQCH Bawa komnaHusa 3a nocAaeaHue 6 mecsaues?

IPoc:T 30KYMOYHbIX LLEeH 1% 85%
- - - oo ~
Hu13Kas NAATEXECNOCOOHOCTb 51%
KAMEHTOB 66%
CHMXKEHME KOA-BA 41%
KAMEHTOB/30KA30B 48%
POCT KOHKYPEHLMM HO HAOLLEM 35%
PbIHKE 34%
_________ ——— — — =
| CroxHOCTH € AOTMCTMKOM 1 30%
o T e
29%
HexBaTKa AeHer Ha NPOABUXEHME 32%
HoBblE 3KOHOAQTEAbHbIE 227
OrPAHMYEHMS 29%
YXOA KAMEHTOB B AP. KOHOAbI 16%
NPOACXK 14%

CHMmXeHne SKCMOPTHbLIX MPOOACX 9% 14%

MIOA.23 Mai.21 0% 20% 40% 60% 80% 100%

NcTodHMK: MCB AHOAMUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research

POCT 30KYMOYHbIX LLEH 1 HOPYLUEHME
AOTUCTMYECKMX LLEMOYEK B CAEACTBUM
COHKUMM — OAHU U3 HOMDOAEE
OKTYQAbHbIX MPOBAEM

HM3Kas NAQTEXECNOCOOHOCTb KAMEHTOB U
CHMXKEHME UX KOAMHECTBO BbIPAXKEHO
MeHee 9pKOo, 4em B 2021T., HO OCTAETCH
30HOM DECMOKOMCTBA AN DM3HECA

OTMEYOETCH YXOA KAMEHTOB B APYIrne
KAHAAbI MPOAQXK, YTO CBA3AHO C
PA3BUTUEM OHAOMH-PUTENAQ U
MOPKETNAEMCOB

O CHWMXEHUM SKCNOPTHbIX MPOAQX
coobLumam B 1,5 pasza 6oabLLe MCI1, 4em
Y4ACTHMKOB BOA (AOAS DKCMOpPTEPOB
CpeAm BCEX OMNPOLLEHHbLIX — OKOAO 10%)



MpoHUnKHOBEHUE BAHKOBCKUX NPOAYKTOB AA1 MCI1 owyTuMo
BbIPOCAO 3a NOCAeAHME 3 FToAd

MoAb3oBAAACH AU Bawua KOMNAHUSA CAAYIOLLMMU PUHAHCOBbIMU MPOAYKTAMMU B 2023 roay?
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BaHKOBCKME rapAHTUM 24%

MpUeM NAATEXEN NEPEBOAOM HA KAPTY W 17%
Mprem naatexeit yepes CBM PP gar ) s 167
MHTEPHET-OKBAMPUHT A0 e 157

PAKTOPHHT AEBUTOPCKOM 30AOAKEHHOCTH  ggpd 77
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= TOMM-3 Hamboaee BOCTPEDOOBAHHbLIX COUMHAHCOBBLIX MPOAYKTOB (MOMMMO KPEAMTOB, MHADOPMALMA O KOTOPbLIX MPUBEAEHA
OTAEABHO): CTPAXOBAHME MMYLLLECTBA, SKBAMPUHI U AU3MHT.

McTodHMK: TICB AHOAMTKKA, AHOAUTMYECKMM LeHTPp HAPU, Magram Market Research



MCI npunobpeTaioT y 6AHKOB U HECPUHAHCOBLIE MPOAYKTbI.
HanboAee nonyAsipHbIM NPOAYKTOM CTAAQ NPOBEpPKaA
KOHTPAreHToB

MoAb3zyeTecb AU Bbl HEPMHAHCOBBIMU MPOAYKTAMMU, MOAYHAEMBbIMU OT GAHKA, B KOTOPOM O06CYyXUBAETECh?

MNpOBEPKA HOAEXHOCTU KOHTPATEHTOB
Co3A0HME U NPOABMKEHUE BED-CAMTOB M CTPAHMULL B COLL. ceTax I 26%
MeA. YCAYTU AAS NEPCOHOAC I 19%
YCAYmM CTpOxoBaHMs I 19%
byxraatepckume ycayri s 18%
Opuamieckme ycayrv I 17%
MNpuBAEYEHME BPEMEHHOTO NEPCOHOAC I 17%
KOHCYABTUPOBAHME U MOAAEPXKKA NPOACXK B roc3akynkox I 12%
CRM 1 MHCTPYMEHTHI PABOThI C KAMEHTCKOM Oa3om I 12%
KOHCYABTUPOBAHME U MOAAEPXKKA MPOACXK HO MapkeTnAemncax I 8%,

KOHCYABTMPOBAHME M MOAAEPXKXKA MPOACXK MO AP. HANPABAEHMIM I 7%,

0% 9% 18% 27% 36% 45%

= BboAee BbICOKMM CMNPOC Cpeart HEDUMHOAHCOBLIX MPOAYKTOB HODAKAQETCA HA MPOBEPKY KOHTPArEHTOB, KOTOPAS OObIMHO
NPEAOCTOBAIETCS OAHKAMMKM OECMAATHO. YCAYra MNPOABMXEHUS B MHTEPHETE M MOMCKOBLIX CUCTEMOX TAKXE MHOTAQ
NPEAOCTABASETCH OAHKAMM B KOYECTBE OOHYCQA 3Q OTKPLITUE M BEAEHME PACHETHOIO CYETA.

NcTodHMK: TICB AHOAMTHKA, AHOAMTMYECKMM LeHTP HAPKM, Magram Market Research



[AQBHbIM 6eHedPUUUAPOM AbFOTHOTO KPEAUTOBAHMUSA 30 MOCAEAHUE
3 MecAL,a CTAA CpeAHUn busHec

BbIA AU NOAYHEHHBIN KPEAUT AAS BALLEW KOMNAHUU AbFOTHbBIM? (CPEeAM TeX, KTO MOACQBAA 3AasBKY HQ 6AHKOBCKUM KPEAUT U
NOAY4YMA 0AO0GpeHue)

Cpeanuni 61% 39%

MaAbIM 1% 89%

Mukpo 15% 85%

0% 20% 40% 60% 80% 100%

®m Aa " HeTt

= 13 14% TEeX, KTO MOAY4YMA OAODPEHME HA 305BKY MO KPEAMTAM, Y MATOM YHOCTH OH ObIA AbTOTHbIM

= [ToyT ABE TPETM CpPEeAHEero OM3HECa TMOAYYMAM AbFOTHbIE KPEAMTbl, HYTO TOBOPUT O BbICOKOM
BOCTPEOOBAHHOCTU M BOABLLIMX BO3MOXKHOCTIX AAS MOAYYEHMUS FTOC. MEP

McToyHmK: MCB AHOAUTUKA, AHOAUTUYECKMM LEeHTP HAPU



[TPOHUKHOBEHME MepP FNOCYAAPCTBEHHOM noaAepPXKn MCI
yABouAocCh ¢ 2018 roaa

|
14% I
Aa w 7% |
Y4acTBOBAAM AU Bbl B :
roCyAdpCTBEHHbIX MPOrpammax Het 86% I
noaaepXxku MCI1 3a nocAeAHUH 93%
roa? :
0% 20% 40% 60% 80% 100%
B 1I0A.23 ~2kB 18 1
OTMeTbTe, B KOKMX NPOrpammMax OTCPOYKA YNAQTHI CTOAXOBbIX B3HOCOB HA 1 TOA 80
rocnoAA€pXKu Bol npuHMMaeTe
I
(NPUHUMAAM) yHaCTHE ABFOTHbIE MPOrPAMMbI MHBECTMULIMOHHOTO KPEAMTOBAHMS 51
Cy6cmanm Ha passutme npoussoactea I 34
CyBCcmamn 30 TPYAOYCTPOMCTBO AbIOTHBIX KATETOPMIA I 24
COTPYAHMKOB
Mopy4nTeAbCTBA MO BaHKOBCKMM kKpeantam [N 15
AbrotHoe kpeantosaHve N 15
FpaHT/rocnoasepxka N 13
KpeautHble KaHukyAsl N 13
0 20 40 60 80

€A.
= POCTY Y4HOCTBYIOLLMX B MPOMPAMMAOX rocnoasepxkm MCIT cnocobCTByeT BbICOKAS MHAOOPMMPOBAHHOCTb

OU3HECA O CYLLECTBYIOLLIMX MEPAX U LIMADPOBU3ALLMSA TOCYCAYT

= COMOM NONYAIPHOM AbIOTOM CTAAQ OHTUKPM3MCHAS MEPA MO OTCPOYKE CTPOAXOBbLIX B3HOCOB, MPOAAEHHAOS
AO Mmaga 2024 .

NcTodHMK: NCB AHOAUTHKA, AHOAUTHMYECKMM LeHTPp HAPK, Magram Market Research 16



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAEKCA RSBI 30 MIOHb 1 MIOAb 2023 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OOWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-so
dakmeckoe MO 44,2 40,3 50,0 40,3 42,6 48,8 43,0 50,2 43,0
3HaueHne UIOHb 42,4 39,4 47,1 39,2 41,8 45,2 41,5 46,9 44,2
Mpoaaxm
Oxacemos OAD 58,1 53,4 62,0 63,9 59,8 58,4 55,9 60,9 58,6
3Ha%eHne MIOHb 56,4 52,1 61,2 57,8 55,7 59,0 55,6 62,6 56,8
akmeckoe MO 46,2 42,8 48,9 50,6 48,6 44,5 44,5 51,1 45,7
3Ha%eHme MIOHb 47,2 47,3 47,3 46,7 47,0 49,0 46,4 50,4 46,3
Kaapbl
Oxacemoe OAD 66,2 62,2 70,4 68,4 62,2 70,0 68,3 73,3 62,8
3HA4eHne MIOHb 59,5 58,8 59,8 61,6 56,6 63,7 59,9 66,2 58,3
dakmmeckoe MO 60,2 55,4 67,5 55,1 60,3 62,5 58,8 65,4 62,4
KpeanTsbl
3Ha%eHne MIOHb 60,4 55,7 64,3 66,5 60,4 68,2 56,0 58,8 63,3
Pakmeckoe MO 59,3 53,3 65,5 62,7 59,8 60,7 57,8 63,2 56,7
3Ha4eHme MIOHb 56,5 55,2 58,1 56,3 56,0 59,6 55,1 54,9 55,7
MHBECTMLIMM
Oxacemoe OAD 64,2 61,8 67,3 63,5 63,3 65,9 64,2 72,8 61,2
3Ha4eHne MIOHb 60,8 59,6 63,1 57,5 61,3 63,4 58,6 63,3 57,7

McToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOBOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HA CTPAHMLLE HALLETO
CamTqQ:;

https://www.psbank.ru/Business/RSBI
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